Report on the 42" Tokyo Motor Show 2011
Theme: “Mobility can Change the World”

In the tragic aftermath the Great East Japan Earthquake and tsunami of 11 March 2011, Japan®
automobile industry has mobilized the full sphere of its strength and resources in mounting
steady efforts to recover and rebuild from the devastating damage caused by that unprecedented
natural disaster. On this occasion, we wish to extend our most sincere gratitude for the warm
understanding and assistance received from so many different people and entities in this effort.
We are likewise pleased to report that, thanks in great part to such incredible support for those in
Japan and worldwide, the industry has managed to largely return to normal operating status.

The Japan Automobile Manufacturers Association (JAMA) was confident that holding the 42nd
Tokyo Motor Show 2011 as planned would convey vivid images, reaching audiences both at home
and abroad, of the resilience of the Japanese manufacturing sector in rising to deal with such
stark adversity. Based on this resolve, the event was staged as originally scheduled from 2
December 2011 at dlokyo Big Sighté

The tireless technological innovation advanced by the Japanese auto industry across a broad
array of fields continues to prove pivotal in raising motor vehicles above and beyond the realm of
mere tools of transportation. Today, we are seeing these vehicles steadily emerge as viable means
of resolving issues related to the environment, safety, energy and numerous other challenges
shared worldwide. To help project the powerful message of the future of motorization to the world
in bright and bold images, the keynote theme chosen for this year& Tokyo Motor Show was
OMobility Can Change the World.6

SMART MOBILITY CITY 2011

Amidst the rising interest and concern with the global environment and energy problems, JAMA
is determined to see the auto industry continue to fulfill its vital role in successfully coping with
these and other issues over the years to come as well. Toward that end, at the 2011 Tokyo Motor
Show JAMA unveiled the Next-Generation Automobiles and the Social Systems with which they
Interactd as a new sponsor theme initiative. Christened 6SMART MOBILTY CITY 2011,6 this
project was produced on the show site as an embodiment of Japan& ANext-Generation Vehicle
strategy 2010,0 as well as to illustrate how automobiles are destined to both be changed by and
contribute to the evolution of telematics, solar energy generation, regional energy control and
smart communities aimed at achieving a low-carbon society.

Furnished here was space for displays by companies and groups from outside the auto industry, as
well as test-drive courses for vehicles operated through automation and next-generation motorcycles.
A conference of experts was also convened here. In addition, a Business Trade Station information
contact center was set up in support of dBroad-ranging corporate interaction and creation of new
industries and markets reaching across industrial bordersé @ one of the key objectives within the

SMART MOBILITY CITY 2011 vision.



Motorcycles

In addition to Japan® four domestic manufacturers, also participating in the motorcycle section of
the motor show were three overseas makers (KYMCO of Taiwan, ADIVA of Italy and KTM of
Austria). A total of 98 vehicles were displayed, 24 of those being unveiled for the first time in
Japan and another 14 making their world premieres. The motorcycle space provided an
impressive selection of models 0 ranging from vehicles designed to lower the burden on the
environment to sports types engineered in pursuit of all-out biking fun.

Honda

For its booth, Honda Motor Company addressed the concept of OWhat Makes People Feel Good?6
For motorcycles, in addition to a super sports bike developed to underscore the sheer joys of riding,
Honda also displayed the QI OTOR COMPO,6a compact model able to park inside the home much
like an electrical appliance (with a detachable battery capable of being used as a power source for
other purposes). Other models designed to support greater pleasure in everyday living included
the OE-CANOPY,6 a three-wheeled scooter delivering the stability and agile handling unique to
this vehicle genre; as well as the STOWNWALKER,6 an electric-powered cart built at the same
width as a super shopping cart for making casual trips to the store while driving on sidewalks (can
also be folded up for loading into cars). Also exhibited was the RC-E,0the electric vehicle version
of a super sports bike equipped with a powerful electrical motor for exciting yet economical riding
performance.

MOTOR COMPO E-CANOPY TOWNWALKER RCE

Kawasaki

For Kawasaki Heavy Industry, the three key themes for this motor show were OFun to Ride,0
OEase of Riding6 and 0Environment.6 Working from that base, the manufacturer appealed for its
stance of, Not content with the comfort of convention, unafraid of failure and ready to forge ahead
In creating our own path.6 The Kawasaki booth was unified in the company® symbol color of lime
green, and featured exhibits from the ANinja Series0 (highly touted cutting edge sports bikes); the
Z Series0 (naked machines tooled for maximum rider inspiration); the &Versys Serieso (pursuing
the ultimate in fun riding); and the OW Seriesé (created to accentuate the true roots of the
motorcycle as a leading mobility mode).

71000 - Versys 1000

Ninja ZX-14R
Suzuki

The theme of the Suzuki Motor Company booth was dSmall Vehicles for a Big Future.6 Areas
stressed in this space included the outstanding fuel economy, user-friendliness, brisk performance
and other impressive features made possible on the strength of smaller dimensions. Suzuki
motorcycle models on display dynamically showcased the exciting new functions and values
demanded in bikes today. In addition to new models designed to carry conventional offerings to
innovative new heights, the Suzuki lineup also included the Ge-Let®06 electric scooter (with a

detachable battery doubling as a power source for other ends) on which on-road trials have
already been conducted; the OBurgman Fuel-Cell ScooterO (the first fuel-cell vehicle of any
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category to earn Whole Vehicle Type Approval in the European Union) and other models.
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Yamaha

The Yamaha Motor theme for the teehMwmdwas wo Edela ttlod
motorcycles on display (including a number of concept models). This theme expressed the
outstanding usefulness, convenience, invigorating performance and future possibilities that
motorcycles bring to the marketplace. Yamaha Motor exhibited several concept models including
the0 E®Mi uo6 (a c omp ac twheeléderghicle styded to projectethe image of wind), 0 PA S
WI T H an electrically power assisted bicycle that is simple to operate and fold up to carry on
buses or trains), 0 Y 1 2 BEQW a [25cc motorcycle weighing only 80kg in an immaculate fusion
of simple form and refined beauty) and the 6 X T W2 5YOKWR a fhotorcycle thoroughly pursuing
performance on tough roads with substantial carrying capacity). Yamaha also presented various
other models representing the goys of riding.6
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AT N A . Thed PAWI THO The simple and The rugged and tough
T?}frgﬁe}_cwll\:il ‘?12211?1012?0 electrically power lightweight 0 X T 2 5YOKWR
assisted bicycle MOEGIé motorcycle motorcycle

<Japanese Manufacturer Booths>
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<Overseas Manufacturer Booths>

KYMCO ADIVA

Taiwanese scooter manufacturer  Urban commuters positioned between

motorcycles and four-wheel
automobiles

KTM
Exhibits of aready-to-raceé
machines

ol love my Motorcycle Photo Contest6

Among the photographs submitted to this photo contest!, JAMA used the motor show venue to
display the 10 photographs judged to be the most outstanding. Voting was held from December 2
through 5 to select one photo as the very best work. This winner will be submitted as the Japan
entry in the FAMI2 Photo Contest.

Photo contest voting area

The 2011 Tokyo Motor Show drew participation by 176 exhibitors from 12 countries and one region.
Compared to the most previous show, held two years ago, this marked an increase of 36% for
exhibitors and 18% in countries and regions.

All 14 of Japanese domestic motor vehicles manufacturers (comprising 15 brands) exhibited at the
show. From overseas, the previous event® total of nine manufacturers (nine brands) was far exceeded
by 20 manufacturers with 24 brands (including Carrozzeria).

The total guest gate during the motor show® 10-day run (December 2~11) was tracked at
approximately 840,000 persons.

* K%

1 Reference: http://www.fami-motorcycle.org/mews/mews 20110926232752_11.pdf
2 FAMI is the abbreviation for the Federation of Asian Motorcycle Industries. See: http://www.fami-motorcycle.org/
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